
The words you choose 
make a big difference 
in persuasive writing. 

If you want to 
persuade your 

readers, you need to 
pick powerful and 
descriptive words. 
One place you can 

find better words is in 
a thesaurus. 

Would you rather eat a 'nice' pizza or a 'delicious' one?  
Would you choose to buy a 'good' car or a 'superb‘ one? 

 

Computer Games 
 

Nice to play 
Good fun 

 
PHONE: 235394 

 

Amazing 
Computer Games 

 

Super exciting  
to play 

Fantastic fun 
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For example, an ice-
cream company might 
write ‘”Our ice cream 

is too delicious for 
words!”Is that a fact? 
Can you prove that it's 

true? No! It's an 
opinion, disguised to 
look like a fact to try 
and persuade you to 
eat their ice-cream! 

In persuasive writing, opinions are often disguised  
as facts to try and persuade the reader. 



Saying a similar 
things three times in 
a row is a great way 
to persuade people 
too. A good way of 

doing this is to repeat 
three adjectives. E.g. 

“It's the finest, 
funniest, most 

fascinating book 
you'll read this year.” 

THIS POSTER IS THE MOST HELPFUL, descriptive and  
utterly fantastic poster you’ll ever find. 

Whizzo Chocolate is 

sweet, crunchy and 

absolutely delicious! 

Whizzo Chocolate is 

absolutely delicious, 

crunchy and sweet! 



A rhetorical question is 
a question that doesn't 
need an answer. There 

was one on the very 
first sentence of this 
page! By asking your 
readers a question, 

they often answer it in 
their heads and it gets 

them interested in 
what you are talking 
about. Do you see? 

Do you want to hear for a really good way  
to improve your persuasive writing? 

Are you fed up with 

washing dishes? 
 

Do you spend too 

long cleaning up 

after meals? 
 

Would you like to 

find A better way? 



You may have heard your 
parents exaggerating 
(adults are often very 

good at it!). Exaggeration 
is also used in persuasive 
writing. Think of adverts 

you might have seen 
where firms say things 
like “our new car is the 
ride of your life” or that 

“you just can't live 
without our new 

breakfast cereal”. 

Exaggeration  is a word that means making 
something seem more than it really is. 

Of course your parents haven't actually 
told you a million times and your bedroom 
doesn't actually look like a bomb’s hit it. 

This is an example of exaggeration. 



There are three things to 
remember when using 
statistics to persuade 

people. 
1. Make sure they are 
accurate. Unreliable 

statistics make you look 
unreliable! 

2. Make sure they back up 
your argument. Random 

statistics are useless. 
3. Make sure you don't use 
too many of them. One or 

two are fine though! 

Statistics are a way of showing information, usually with numbers. They are very 

useful in persuasive writing because people are often persuaded by number facts. 



It is important  
that you choose 
arguments that 

will persuade your 
target audience.  

REMEMBER: 
Different arguments 

will persuade 
different people. 

If you are writing a persuasive text, it is important to remember who 

your target audience is (the readers you are aiming to persuade). 



Instead, you will 
remember the rule of 
three and your target 
audience and develop 

three strong 
arguments that will 
persuade the people 

you are aiming at. It is 
a good idea to start 
with your strongest 

argument. 

When you are writing persuasively, you need to choose your arguments  

carefully. If you just give a huge list of points, you won't convince anybody... 

TARGET AUDIENCE : YOUR FRIENDS 
• Uniforms will cut down on teasing and cliques.  

•  Uniforms make students easy to identify. 

• Parents won't have to buy designer labels any longer. 

• Uniforms teach pupils to be disciplined. 

• Dressing smart feels good and looks good. 



Although persuasive writing is often about changing people's 

points of view, sometimes you just want them to act! 

When you get someone 
(often a celebrity) to tell 

your readers to act. 
e.g. The Queen says 

'Buy Woofer Dog Food! 
My corgis love it!' 

If you can make someone 
feel happy or sad, you 
might get them to act. 
e.g. 'your donation will 

give this poor little puppy 
a new home.' 

When you tell someone 
they have to act right 
now. e.g. 'This offer is 
for one day only. Buy 

now or miss out!' 



It’s a simple but powerful 
technique that can be used 

to emphasise ideas, tie 
several parts of a 

paragraph together, and 
add a poetic “beat” to your 
writing. You may already be 

familiar with some 
famous uses of repetition. 
Dr. Martin Luther King, Jr. 
was an American activist 

whose famous 
“I Have a Dream” speech, 

repeats those four 
words 11 times! 

Repetition simply means using words and phrases  
more than once in a single piece of writing. 


