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	Summary
	Duration

	
	Sample term

4 weeks 

Detail: 1 lesson per week.


	Unit overview
	Visualising the text

	This​ unit​ is​ designed​ to​ build​ on​ student's​ awareness​ of​ bias​ in​ visual​ texts.​ Students​ will​ learn​ that​ visual​ texts​ communicate​ a​ point​ of​ view​ and​ are​ targeted​ towards​ a​ particular​ demographic.​ Student's​ gender,​ age,​ cultural​ background​ and​ experiences​ will​ influence​ the​ way​ in​ whic​h​ they​ may​ interpret​ the​ text.​ ​
	Visual​ literacy​ is​ embedded​ in​ this​ unit​ through​ the​ viewing​ and​ analysing​ of​ visual​ texts​ on​ the​ SmartBoard,​ Youtube,​ Smore,​ Telegami​ and​ posters.


	Outcomes
	Assessment overview 

	English K-10

· EN2‑1A communicates in a range of informal and formal contexts by adopting a range of roles in group, classroom, school and community contexts

· EN2‑2A plans, composes and reviews a range of texts that are more demanding in terms of topic, audience and language

· EN2‑4A uses an increasing range of skills, strategies and knowledge to fluently read, view and comprehend a range of texts on increasingly challenging topics in different media and technologies

· EN2‑7B identifies and uses language forms and features in their own writing appropriate to a range of purposes, audiences and contexts

· EN2‑8B identifies and compares different kinds of texts when reading and viewing and shows an understanding of purpose, audience and subject matter

· EN2‑10C thinks imaginatively, creatively and interpretively about information, ideas and texts when responding to and composing texts

· EN2‑11D responds to and composes a range of texts that express viewpoints of the world similar to and different from their own
	Pre-assessment
​This​ pre-assessment​ on​ Socrative​ is​ to​ ascertain​ the​ level​ of​ student's​ knowledge​ and​ understanding​ regarding​ this​ topic.

​

Students will complete a short quiz on Socrative on the Ipads: ​m.socrative.com​

SOC-1411544​

Room​ number​ 296114

 

Summative assessment
Students​ will​ complete​ a​ short​ quiz​ on​ Socrative​ on​ the​ Ipads.​​

The​ student's​ products​ created​ on​ Smore,​ Telegami​ and Imovie.​

Observations​ based​ on​ class​ discussions​ and​ contributions​ to​ partner​ activities.​

Reflection​ stencil.


	Content
	Teaching, learning and assessment 
	Resources 

	Stage 2 - Speaking and listening 1

· interpret ideas and information in spoken texts and listen for key points in order to carry out tasks and use information to share and extend ideas and information (ACELY1687) [image: image1.png]#ﬂ-




Stage 2 - Writing and representing 1

· understand, interpret and experiment with a range of devices and deliberate word play in poetry and other literary texts, for example nonsense words, spoonerisms, neologisms and puns (ACELT1606) [image: image2.png]#ﬂ-




· plan, compose and review imaginative and persuasive texts

Stage 2 - Reading and viewing 1

· use metalanguage to describe the effects of ideas, text structures and language features of literary texts (ACELT1604) [image: image3.png]#ﬂ-




· use comprehension strategies to build literal and inferred meaning to expand content knowledge, integrating and linking ideas and analysing and evaluating texts (ACELY1680, ACELY1692) [image: image4.png]#ﬂ-




· use strategies to confirm predictions about author intent in imaginative, informative and persuasive texts

· recognise how aspects of personal perspective influence responses to texts

· interpret text by discussing the differences between literal and inferred meanings

· justify interpretations of a text, including responses to characters, information and ideas

Stage 2 - Reading and viewing 2

· explore the effect of choices when framing an image, placement of elements in the image, and salience on composition of still and moving images in a range of types of texts (ACELA1483, ACELA1496) [image: image5.png]
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Stage 2 - Expressing themselves

· recognise how aspects of personal perspective influence responses to texts

· discuss how people from different times and cultures may respond differently to characters, actions and events in texts [image: image7.png]
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	Who’s point of view is it?

What is a point of view?

How does the audience’s culture influence perception?

How does the audience’s age influence perception?

How does the audience’s gender influence perception?

 

Student activites:
Introduce unit by showing the dingo comparison clips from the HSIE unit on State and National Parks.

Disussion questions:

· What are the clips about?

· Why are they so different despite being about the same thing?

· What is the point of view presented in both clips?

· Why is it important to understand the notion of 'point of view?'

· How is this connected to the real world?

· Why is understanding the author's point of view important?

Look at a Hot Wheel and a Barbie ad on Youtube. How are the advertisements made for the point of view regarding gender?

Look at an ad for LCM bars and for Flora Proactive margarine. Discuss how the advertisements are made for the audience's specific age groups. Discuss the same point by making comparisons between a Ford Focus ad (young female) and a Jeep ad (middle-aged, corporate couple).

Read 'The Little Refugee' as a class. Discuss the above questions.

 

Extension:
Students will retall and perform the story from the point of view of Anh Do.

OR

Students will write some interview questions for Anh Do asking for his point of view. They will also come up with some answers.

 
	The dingo comparison from HSIE National Parks SmartNotebook unit under endangered species​ http://www.youtube.com/watch?v=uCsBMcOVj8I&feature=youtu.be.

Youtube - advertisements for Hot Wheels, Barbie, LCM bars and Flora Proactive.

'The Little Refugee' by Anh Do

	Stage 2 - Speaking and listening 1

· interact effectively in groups or pairs, adopting a range of roles [image: image10.png]



· use information to support and elaborate on a point of view

· retell or perform part of a story from a character's point of view

Stage 2 - Reading and viewing 1

· use metalanguage to describe the effects of ideas, text structures and language features of literary texts (ACELT1604) [image: image11.png]#ﬂ-




· use comprehension strategies to build literal and inferred meaning to expand content knowledge, integrating and linking ideas and analysing and evaluating texts (ACELY1680, ACELY1692) [image: image12.png]#ﬂ-




· use strategies to confirm predictions about author intent in imaginative, informative and persuasive texts

· recognise how aspects of personal perspective influence responses to texts

· interpret text by discussing the differences between literal and inferred meanings

· justify interpretations of a text, including responses to characters, information and ideas
	How do authors communicate their
point of view?
What modes of communication can be used? For example, stories, news reports, advertisements and TV shows/movies.

What visual literacy techniques are used to create the author's point of view? Discuss: who is the author? What is the purpose of the text?

Use the RTA advertisements to critically investigate the visual literacy techniques used to communicate their point of view.

What persuasive (written) language techniques are used to create the author's point of view? Discuss: who is the author? What is the purpose of the text?

Use a TV advertisement to analyse the persuasive language techniques used to communicate the author's point of view.

 

Extension student activity:
In pairs, students will create their own advertisements to apply the above techniques. They may choose from the following:

·  a campaign to convince all children to ban junk food

· a campaign to convince all children to play sport

· an advertisement for Ipad

· Students can create their ad in Imovie or in a poster using Smore.

Students will complete the reflection stencil explaining the visual literacy and persuasive language techniques used in their advertisement
	Board of Studies English resources page - visual literacy http://www.tale.edu.au/tale/live/teachers/shared/BC/Using-digital-and-multimodal-texts.pdf
Imovie

Smore

Reflection stencil​ (written)

	Stage 2 - Speaking and listening 1

· interpret ideas and information in spoken texts and listen for key points in order to carry out tasks and use information to share and extend ideas and information (ACELY1687) [image: image13.png]#ﬂ-




· interact effectively in groups or pairs, adopting a range of roles [image: image14.png]



· use information to support and elaborate on a point of view

Stage 2 - Reading and viewing 1

· use metalanguage to describe the effects of ideas, text structures and language features of literary texts (ACELT1604) [image: image15.png]#ﬂ-




· use comprehension strategies to build literal and inferred meaning to expand content knowledge, integrating and linking ideas and analysing and evaluating texts (ACELY1680, ACELY1692) [image: image16.png]#ﬂ-




· recognise how aspects of personal perspective influence responses to texts

Stage 2 - Writing and representing 2

· examine how evaluative language can be varied to be more or less forceful (ACELA1477) [image: image17.png]#ﬂ-




· understand how audience and purpose influence the choice of vocabulary 

Stage 2 - Reading and viewing 2

· explore the effect of choices when framing an image, placement of elements in the image, and salience on composition of still and moving images in a range of types of texts (ACELA1483, ACELA1496) [image: image18.png]
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	What is the role of the media in communicating people's point of view?

What is the media?

How does the media target the audience?

How does the media influence the audience?

Discussion questions:
Discuss the following points using a newpaper article and a news clip from Youtube.

· What is the newspaper headline?

· Who is the intended audience?

· How does the article capture the attention of the intended audience?

· What photograph has been included?

· What visual literacy techniques have been used here and to what effect?

· The emotive language used and the effect of these.

· What point of view is the journalist trying to communicate?

· What is the role of the media in forming and influencing our point of view?

· How does a TV news clip differ from a news report on the radio?

Student activity:
Students can summarise their learning using Telegami. Working in pairs, students will explain how the media targets and influence the audience.
	· Telgami

· Youtube

· Newspaper article - two articles about the same news story/event but written with differing points of view.

· The dingo comparison from HSIE National Parks SmartNotebook unit under endangered species.​

· The​ Shape​ of​ Text​ to​ Come​ by​ Jon​ Callow.

 

	Stage 2 - Reading and viewing 1

· recognise how aspects of personal perspective influence responses to texts

Stage 2 - Expressing themselves

· recognise how aspects of personal perspective influence responses to texts

· discuss how people from different times and cultures may respond differently to characters, actions and events in texts [image: image20.png]
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· discuss literary experiences with others, sharing responses and expressing a point of view (ACELT1603) [image: image23.png]



	Is bias present in a point of view?

What is bias?

How would the author’s background/experiences/beliefs affect their point of view?

What could the students’ bias be? - when reading, viewing and responding to texts.

How would you know if bias is present?

Students need to be aware that the authors of advertisements, stories and news reports may present their opinions based on their life experiences, gender, age and cultural background and may not necessarily be pure fact.
	


	Enter your own title
	Evaluation 

	
	Students​ will​ complete​ a​ short​ summative​ quiz​ on​ Socrative.​ ​

Do​ students​ understand​ that​ authors​ communicate​ a​ point​ of​ view​ to​ the​ audience?​

Do​ students​ understand​ that​ articles,​ advertisements​ and​ new​s reports​ reflect​ a​ particular​ point​ of​ view​ which​ may​ come​ at​ the​ cost​ of​ a​ different​ point​ of​ view?​

Do​ students​ understand​ that​ their​​ gender,​ age​,​ culture​ and​ life​ experiences​ shape​ the​ way​ in​ which​ they​ interpret​ the​ author's​ point​ of​ view?​

Are​ students​ aware​ of​ the​ bias​ which​ is​ present​ in​ the​ communication​ of​ a​ point​ of​ view?​ 
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